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INTRODUCTION

The Government of President Gabriel
Boric has established the gender
perspective as one of its transversal
axes, which is reflected in the
“Fourth National Plan for Equality
between Men and Women 2018-
2030" developed by the Ministry of
Women and Gender Equity. This plan
establishes, among other strategic
objectives, the need to position
gender equality in a cross-cutting
manner in public plans, programs,
and budgets, in order to guarantee
substantive equality and autonomy
for women.

Through its gender strategy and its
mission to promote the productive
development of the country —in
which women play a transcendental
role — Corfo aims to contribute to
improving the opportunities they
have in economic development,

as well as to the process of

fair, inclusive, and sustainable
reactivation that challenges us. To

Claudio Maggi Campos
Head Strategic Division Affairs

CORFO-Chilean Economic Development Agency

this end, it is key to facilitate the
conditions for entrepreneurship,
innouation, access to funding, and
RezD projects, through a strong
institutional commitment to promote
measures and actions that help to
solve gaps, barriers, and inequalities.

Along with this, Corfo also seeks to
mainstream the gender perspective in
the economy, emphasiging initiatives
that align with what the Ministry of
Economy, Development, and Tourism
defines in this regard: “Strengthening
the economy of Chilean MSMEs and
cooperatives”, as well as, “Promoting
Fair Trade practices for micro-
entrepreneurs and consumers”.

Moreover, in this same direction,

Fair Trade incorporates gender
equity as a common element in

its strategy and, furthermore —
through its 10 principles — constitutes
an opportunity to advance the
sustainable development agenda

CORFO¥

that we are promoting. It may

even be considered a cross-cutting
invitation to establish responsible,
sustainable, and inclusive production
and marketing schemes in the
country, as the basis for a process of
economic reactivation in the same
terms.

This third version of the catalog of
women for Fair Trade, which we
present here, has the objective of
making visible the trajectory of

68 women and organigations as
examples of working under these
standards. It is a recognition of

their contribution to the creation of
collaborative economy spaces, as
well as a space for networking and
dissemination to help them increase
their sales, seek different distribution
channels, and enter markets that are
more competitive.

Marcia Machado Rivas
National Gender Coordinator

CORFO-Chilean Economic Development Agency
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WHAT IS FAIR TRADE
AND WHAT ARE ITS PRINCIPLES?

In 2001, the main global networks
involued in the fair trade mouement
agreed on the following definition:
TEN INTERNATIONAL PRINCIPLES™.

The World Fair Trade Organigation
establishes 10 criteria to be met by all
organigations working in fair trade:

“Fair Trade is a trading partnership,
based on dialogue, transparency and
respect, that seeks greater equity in
international trade. It contributes to
sustainable development by offering
better trading conditions to, and
securing the rights of, marginaliged
producers and workers — especially in
the South”.

Fair Trade organizations (backed by
consumers) are engaged actively

in supporting producers, raising
awareness and campaigning for
changes in the rules and practice of
conventional international trade.

1 This text was agreed to in 2001 by Fairtrade
Labelling Organigations International (FLO),
International Federation for Alternative Trade
(IFAT), Network of World Shops (NEWS), and
the Association
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THE TEN INTERNATIONAL PRINCIPLES?

@ 2

Transparency and
Accountability

6
[ S\ (o
Commitment to

Non Discrimination,
2 http://comerciojusto.org/que-es-el-comercio-justo-2/los-10-principios-internacionales/

g o

Ensuring No Child Labor
and Forced Labor

Gender Equity, and
Freedom of Association




1. Creating Opportunities for
Economically Disaduvantaged
Producers

Pouerty reduction through
trade forms a key part of

the organization’s aims.

The organigation supports
marginaliged small producers,
whether these are independent
family businesses, or grouped
in associations or co-operatives.
It seeks to enable them to

moue from income insecurity
and pouerty to economic self-
sufficiency and ownership. The
organization has a plan of action
to carry this out.

2. Transparency
and Accountability

The organization is transparent in
its management and commercial
relations. It is accountable to all

its stakeholders and respects the
sensitivity and confidentiality of
commercial information supplied.
The organization finds appropriate,
participatory ways to involue
employees, members and producers
in its decision-making processes. It
ensures that relevant information is
provided to all its trading partners.
The communication channels are
good and open at all levels of the
supply chain.

Rossana Ester Arias, de Makuk.

CORFOY

3. Fair Trading Practices

The organizgation trades with
concern for the social, economic
and environmental well-being

of marginaliged small producers
and does not maximige profit at
their expense. It is responsible

and professional in meeting its
commitments in a timely manner.
Suppliers respect contracts and
deliver products on time and to the
desired quality and specifications.

Fair Trade buyers, recogniging the
financial disadvantages faced by
Producers and Suppliers of Fair Trade
products, ensure orders are paid on
receipt of documents or as mutually
agreed. An interest free pre-payment
of at least 50% is made on request.
Where southern Fair Trade suppliers
receive a pre-payment from buyers,
they ensure that this payment is
passed on to the producers or farmers
who make or grow their Fair Trade
products.

Buyers consult with suppliers before
canceling or rejecting orders. Where
orders are canceled through no fault
of producers or suppliers, adequate
compensation is guaranteed for
work already done. Suppliers and
producers consult with buyers if
there is a problem with delivery, and
ensure compensation is provided
when delivered quantities and
qualities do not match those inuoiced.

The organigation maintains long-term
relationships based on solidarity,
trust, and mutual respect, which
contribute to the promotion and
expansion of fair trade. It maintains
effective communication with its
business partners. The parties



Albertina Huenuma Antivil,
de Relmu Vitral.

involued in the trade relationship look
to increase their sales volume among
them and the value and diversity

of their product offer as a way to
expand fair trade for producers and
increase revenue. The organigation
works in cooperation with other fair
trade organizations in the country
and shies away from disloyal
competition. It avoids duplicating

the patterns of other organizations
without permission.

Fair trade recognizges, promotes,

and protects the cultural identity
and traditional skills of small-scale
producers as reflected in their hand-
crafted designs, food products, and
other related seruices.

4. Fair Payment

A fair price is one that has been
mutually agreed upon by all parties
through dialogue and participation,
which provides a fair payment to
producers and can be sustained by
the market. When fair trade price
structures exist, these are used as a

CORFO¥

minimum. Fair payment means the
provision of a socially acceptable
wage (in the local context) considered
as fair by the producers themselues,
and which considers the principle of
equal payment for male and female
labor.

Fair trade and fair trade import
organigations support the
deuvelopment of skills as needed by
producers, which allows them to
establish a fair price.

5. Ensuring No Child Labor and
Forced Labor

The organigation adheres to the UN
Convention on the Rights of the
Child, and national/local law on
the employment of children. The
organigation ensures that there is no
forced labor in its workforce and/or
members or homeuworkers.

Organigations who buy Fair Trade
products from producer groups either
directly or through intermediaries
ensure that no forced labor is used
in production, and the producer
complies with the UN Conuention
on the Rights of the Child and
national/local law on child labor.
Any involuement of children in the
production of Fair Trade products
(including learning a traditional art
or craft) is always disclosed and
monitored and does not aduversely
affect the children’s well-being,
security, educational requirements,
and need for play.



6. Commitment to Non
Discrimination, Gender Equity, and
Freedom of Association

The organigation does not
discriminate in hiring, remuneration,
access to training, promotion,
termination, or retirement processes
based on race, caste, national origin,
religion, disability, gender, sexual
orientation, union membership,
political affiliation, HIV/AIDS status,
or age. The organigation provides
opportunities for men and women
to develop their skills and actively
encourages women to apply to job
positions and leadership roles within
the organization.

The organigation takes into account
the special health and safety needs
of pregnant women and breast-
feeding mothers. Women participate
fully in decisions regarding the use of
profits resulting from the production
process.

‘ ngela Ugarte, de Afiunuka Orfebreria.

The organigation respects the right
of all employees to form and join
trade unions of their choice and to
bargain collectively. Where the right
to join trade unions and bargain
collectively are restricted by law
and/or political environment, the
organigation will enable means of
independent and free association
and bargaining for employees. The
organigation ensures that employee
representatives are not subject to
discrimination in the workplace.
Organigations that work directly
with producers ensure that women
are always compensated for their
contribution to the production
process, and when women do the
same work as men, they receive

the same pay rate. Organigations
also look to guarantee that, in
production situations where female
labor is valued less than male labor,
women’s labor is revalued for the
purpose of equalizging the pay rates,

CORFOY

and women are allowed to perform
work according to their capacities.

7. Ensuring Good Working Conditions

The organigation provides a safe
and healthy working environment
for employees and/or members.

It complies, at a minimum, with
national and local laws and ILO
conuentions on health and safety.
WorRing hours and conditions for
employees and/or members (and
any homeworkers) comply with
conditions established by national
and local laws and ILO conuentions.

Fair Trade Organizations are aware
of the health and safety conditions in
the producer groups they buy from.
They seek, on an ongoing basis, to
raise awareness of health and safety
issues and improue health and
safety practices in producer groups.



8. Prouiding Capacity Building

The organigation seeks to increase
positive devetopmental impacts
for smatt, marginaliged producers
through Fair Trade.

The organigation develops the skills
and capabilities of its own employees
or members. Organigations working
directly with small producers deuelop
specific activities to hetp-these
producers improue their management
Skills, production capabilities and
access to markets - local/regional
/international/Fair Trade and
mainstream, as appropriate.

Organigations which buy Fair

Trade products through Fair Trade
intermediaries in the South assist
these organizations to develop their
capacity to support the marginaliged
producer groups that they work with.

9. Promoting Fair Trade

The organigation raises awareness

of the aim of Fair Trade and of the
need for greater justice in world trade
through Fair Trade. It advocates for
the objectives and activities of Fair
Trade according to the scope of the
organigation.

The organigation provides its
customers with information about
itself, the products it markets, and the
producer organigations or members
that make or harvest the products.
Honest advertising and marketing
techniques are always used.

10. Respect for the Environment

Organigations which produce Fair
Trade products maximige the use

of raw materials from sustainably
managed sources in their ranges,
buying locally when possible. They
use production technologies that
seek to reduce energy consumption
and where possible use renewable
energy technologies that minimize
greenhouse gas emissions. They seek
to.minimige the impact of their waste
stream on the environment.

Producers of Fair Trade agricultural
products minimise their
environmental impacts using
organic pesticides or low pesticides
in production methods wherever
possible.

Buyers and importers of Fair Trade
products prioritige purchasing
products made from raw materials
that come from sustainably managed
sources and have the lowest overall
impact on the environment.

All organisations use recycled, or
readily biodegradable materials for
packaging to the extent possible,
and products are shipped by seq,
wherever possible.

CORFOY

FAIR TRADE CONTRIBUTING
TO SUSTAINABLE DEVELOPMENT

Today, the urgency of building a
global partnership for sustainable
development is becoming increasingly
evident. This makes it necessary to
rethink the daily actions of citizens,
voters and consumers, and the rules
gouerning coexistence at a local,
national, regional, or global level.
Fair Trade is one of the movements
that propose to rewrite these rules.
This is done not through State
intervention but international trade

in a fair and solidarity-based version,
searching for sustainability in all its
dimensions and considering another
way of understanding production
and consumption, a multidimensional
development approach that
incorporates economic, social,
environmental, and political aspects.

In economic terms, fair trade promotes
a fair price to producers, covering
decent remuneration for work and
other sustainable production costs.

In the Fairtrade International system,
minimum prices are set for most
products, below which fair trade
contracts cannot be made. Regularly,
the various participants in the
Fairtrade system revise these prices
based on production cost studies that
consider the reality of producers. In
this way, the impacts of fluctuations
in commodity prices are eased. In
addition to the Fairtrade minimum
price, the payment of differentials for
the quality of the product is promoted.

The Fair for Life certification scheme
requires that the prices to be paid are
always at least 5 % abouve the market
price for non-ecological certified
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products and at least 10 % higher

for certified ecological products. In
addition, they must at all times respect
the minimum price guaranteed to

the producer, even if the market price
is below it. This minimum price is
calculated based on production costs,
ensuring a sustainable payment to the
producer.

A social prige is paid to workers'
organisations or committees to enable
them to make social investments.
This allows resources for education,
enuironmental protection, sanitation,
health, and housing, among others,
in their communities. In the case

of organisations, investments in
productivity or product quality

can also be improved. Everything
depends on the internal decisions that
producers make democratically, thus
responding to the needs and priorities
of their families and communities.

Pre-financing enables the buyer to
aduvance between 50 % and 60 %
of the final cost of the order. This
responds to another transparent
market barrier still faced by small
producers: the lack of easy access to
suitable credit (Coscione, 2011).

Nancy Epulef, Chol:Chol Foun&iafon

Regarding food security and
sustainable agriculture, the
productivity challengeis a

constant challenge in all producers’
organisations and for buyers and the
movement in general. On the other
hand, correcting trade distortions is

also a historical objective of fair trade,

but more challenging to achieve
because of many markets’ offensive
and defensive interests.

In social terms, fair trade promotes
gender equality as another critical
pillar of fair trade. Its goals include
ending all forms of discrimination
against women and girls worldwide,
ensuring women's full and effective
participation, and equal leadership
opportunities at all decision-making
levels in political, economic, and
public Life. They also embark on
reforms that give women equal rights
to financial resources.

Decent work is also directly linked to
fair trade. This is particularly relevant
as it seeks to eradicate forced labour,

 Ana Lagos, de Hebras del Alma.
TNT 4.

end contemporary forms of slavery
and human trafficking, and ensure the
prohibition and elimination of child
labour. This objective is directly linked
to one of the fundamental principles
of fair trade and one of the strategic
lines of the work of CLAC (Latin
American and Caribbean Coordinator
of Small (as) Producers and Fair Trade
Workers) at a continental level.

The Fairtrade criteria also seek to
promote decent working conditions.
These criteria guide private companies
in promoting the partnership and
empowerment of the agricultural
workers they employ.

Reducing inequality in and between
countries is one of the key objectives
of fair trade. The movement
promotes a better balance in trade
relations between the countries of
the North and South worldwide. In
addition, it encourages the reduction
of inequalities within countries
themselues.
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Success stories aligned with Fair Trade standards 2020-2022

Below, we present 68 women who are leading Fair Trade businesses and hat arge impact on communities of
women throughout our country
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Alejandra Ponce Olmos

IG: @artesaniatatitu

FB: TATITU

M: artesaniatatitu@gmail.com
F: +56 9 8739 4685

W: www.artesaniatatitu.cl
Santiago, Metropolitan Region




THE ENTREPRENEUR

Alejandra is a graphic designer and,
along with her mother and sister,

has made a living thanks to her
creativity. What started out as a
strategy to make ends meet in the

face of unemployment turned into

a business that provides them with
both economic support and inspiration
in their experimentation with new
materials.

“The fair trade route has been

a really good experience with
collaboration and support, and it’s
given us the chance to network and
meet other business owners, while
respecting the planet and human
beings”

THE PRODUCT

They create handmade figures that
represent the different indigenous
communities and traditional Chilean
figures to reflect their distinctive image
and contribute to raising awareness of
the country’s cultural diversity.

Meanwhile, they represent an
ancestral love and respect for the
Earth, which means that the products
have been designed and created

with at least 40% reused materials.
Each Tatitu is intended to act as

an ambassador to Chile abroad,
containing part of the history and
identity of the country located at the
end of the world.

CORFO¥

This project has been funded with
SERCOTEC seed capital, the CORFO
Mujeres Exporta NODOS Program, and
ProChile. Their products are exported to
the United States.

IMPACT

Working at a fair price allows for
equal treatment with all customers
and vendors. It also promotes gender
equality and non-discrimination,

in addition to respect for the
enuironment.

COMMUNITIES
IN COLLABORATION

Through networking, they have put
together a group of women of all
ages who participate in the creation
of the different pieces of the Tatitu
figures.

FAIR TRADE
OPPORTUNITIES

Through Glocart by Emprediem (a
group of social companies aimed at
democratizing entrepreneurship and
social innovation, in order to make
a positive impact on Latin America
and the world), we have been able
to participate in a number of trade
fairs, conferences, and learning
opportunities.
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CALYPSO

HAND MADE IN CHILE

Marcela Cofré Salinas

IG: @calypsochile

FB: Calypsochile

M: marcelacofre@calypsochile.com
F: +56 9 5179 5556

W: wwuw.calypsochile.com

La Reina, Metropolitan Region
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THE ENTREPRENEUR

Marcela is glass artisan passionate
about fair trade, who has developed
her skills as a self-learner. She

has managed to create lines of
home decor and jewelry products
that have reached 14 different
countries through presentations in
international trade fairs. The pillars
of her work hauve been consistency,
creativity, and collaboration, and
that is why she has the strong
conviction that fair trade is a way
of life, leading led her to preside
over the Chilean Association

for Fair Trade.

“l'invite entrepreneurial women
to believe in fair trade and to
work hard in a system aimed at

developing sustainable production
relations that are at the same time
respectful to the environment and
its inhabitants”

THE PRODUCT

Home decor, Christmas, and jewelry
items, made from flat glass and
recycled glass bottles. In 2009, she
participated in the Innoua Corfo
Technology Transfer project in
Holland, and has also presented in 3
International Trade Fairs co-funded
by ProChile.

Her products are exported to
Germany, Australia, Austria,
Denmark, France, Finland,

Italy, Japan, Holland, Sweden,
Switzerland, Taiwan, the United
States, and the United Kingdom.

Her general work ethic is directly
aligned with the principles of
fair trade.

IMPACT

The most important principle in this
business and, at the same time, how
members of the production chain
are connected, is the creation of
opportunities through collaborative
work, with gender equality and
building the capacities of those who
contribute to the production process,
within a logic of respect for the
environment.

COMMUNITIES
IN COLLABORATION

The organigation works with a group
of housewives and has created a
collaborative work space. Likewise, as
president of the Chilean Association
for Fair Trade, Marcela dedicates a
significant amount of her time to
coordinating and raising awareness
of this initiative in Chile among both
public and private entities.

CORFO¥

‘ CALYPSO \

HAND MADE IN CHILE

FAIR TRADE
OPPORTUNITIES

For us, this has firmly supported our
work ethic and has given recognition
to our products and organization.

Over time, we have been
incorporating local and international
networks that we interact and
exchange experiences with, as well as
our customers, with whom we have
been cultivating long-term business
relations.

18



TEXTILES MAPUCHE
TRADICIONALES

Albertina Huenuman Antivil

& Angélica Péreg Pilquiman

IG: @relmu_witral

FB: Relmu Witral

M: info.relmuwitral@gmail.com

F: +56 41 261 4050 / +56 9 8427 3180
W: www.relmuwitral.cl

Tirda, Biobio Region
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THE ENTREPRENEUR

Albertina and Angélica are textile
artisans and members of the Relmu
Witral Association. As weavers

by inheritance, they learned the
traditional loom technique from
their mother and have continued on
with this art, sharing their ancestral
kRnowledge and injecting care and
history into each of their products,
each one with the characteristic
design of the Mapuche Lavkenche
people, which represents them and
distinguishes them from the rest.

“As women, fair trade runs through
our veins, and our ancestors
always operated through trueke
or travkintu (the exchange of
products), a practice in which both
parties agreed to the exchange
and ensure protection and care

for the environment in the use of
raw materials. Being part of a fair
trade network today is valued by
our buyers, who are increasingly
interested in product origin, who
made it, and if we comply with the
initiative’s requirements, and that
has helped us market better and
value ourselves as producers”

THE PRODUCT

Loom-wouen and needle-knit
products, using sheep wool,

and dyed with natural colors
obtained from nature, such as
leaves, fruit, lichen, flowers, and
other natural elements. They
have a wide variety of products
including souvenirs, decorations,
accessories, and clothing.

This project has been funded by
Sercotec and Gore.

IMPACT

Fair trade has given aname to a
principle we hauve inherited from
our ancestors: fair treatment,
where each member of the chain
must be satisfied with his or her
contribution to the process and

what he or she gets in return. This

not only adds quality but also
value, not just because of the
product or its materials, but also
the way it is made.

CORFO¥

COMMUNITIES
IN COLLABORATION

This initiative coordinates the work of 12
communities in the town of Tirua, for a
total of 95 members in different sectors.
Many of them are housewives whose
main or sole income is from the sale of
their knit products.

FAIR TRADE
OPPORTUNITIES

Our company has seen the effect of the
fair trade certification because we have
been able to sell at a better price, gain
access to space in trade fairs, and obtain
greater appreciation and understanding
by customers of the process behind the
creation of each product.

TEXTILES MAPUCHE
TRADICIONALES
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Rosa Villanueva Balladares

IG: @artecocoroca

FB: Cocoroca-Cartapesta

M: artecocoroca@gmail.com

F: +56 9 8398 6722

W: www. cocoroca.cl
Independencia, Metropolitan Region
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THE ENTREPRENEUR from different Lines of work, including

Rosa is the one who gives life to
each piece of Cororoca, an initiative
that began in 2016 after a failed
experience in entrepreneurship.
Each of the figures form part of
her emotional memory, Like the
chickens that accompanied her
as a child, and reflect her spirit of
obseruation and louve of nature,
where Chilean flora and fauna
have gained space in her different
creations.

“The most important message |
want to share with women is to
invite them to come and work in
collaboration and trust. Women
supporting women is so important,
and it's the key to achieving your

goals and not doing it alone”

THE PRODUCT

The primary raw material and
basis for her work is reused
newspaper. Using the papier-
maché technique, she shapes
different decoration products,
all original, unique, and with

an accent on design. Dogs,
chickens, hens, foxes, penguins,
and Chilean dolphins are all
part of the collection born from
an imagination that she lets run
free in each project and which, in
many cases, is tailor-made for her
customers.

Her products are exported to the
United States. The business has
been funded by Fosis, the Corfo
Mujeres-On NODO Project, and
~_ProChile.
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IMPACT

Environmental protection is the
purpose behind my work, and this
principle can be seen throughout

the production chain. When | collect
newspaper, | transform it and see
what | can do with my work, and that
fills me with pride.

It motivates me to learn new
technigues. Exhibiting my work along
with other women has also allowed
me to reach new customers.

COMMUNITIES
IN COLLABORATION

Collaborative work has been
fundamental and has helped me
strengthen ties and share the lessons
I've learned along the way. Cocoroca
works with female entrepreneurs

those who work with metal, glass,
and felt. I've had the chance to travel
and share stands with other women,
exhibiting our products together at
international trade fairs we would
have never been able to attend on
our own. It's been a tremendous
experience. On the other hand, my
work with Glocart has been a huge
support in accessing trade fairs
around Chile, market prospect

trips, and meetings with potential
clients, and that's opened up

many new doors.

FAIR TRADE
OPPORTUNITIES

Working within the fair trade
principles has allowed us to
participate in exposition spaces such
as catalogues, national (Alto Las
Condes) and international (NY NOW,
USA) trade fairs, a prospect trip to
New York, and access to training
workshops. This has led to a lot of
shared learning experiences and the
chance to get to know respectful
environments where we can do
business.
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Rosario Campbell Oyarzun
1G: @Concobre

FB: Concobre Casa y Taller
M: concobre@yahoo.es

F: +56 9 9740 4923

W: wwuw.concobre.cl
Concon, Valparaiso Region
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THE ENTREPRENEUR

The ocean just off of Concon

is Rosario’s greatest source of
inspiration. She and her family
arrived to this beautiful landscape
and set up their home and her
creative workshop. It is here where
she came up with a cutting-edge
proposal that blends copper, color,
and fire, giving shape to a line of
hand-crafted jewelry with a unique
signature touch.

“My message is to encourage other
women to explore the world of fair
trade, because it has opened up
personal and business opportunities
for me, and it’s taken my work

to different parts of the world.
Handmade fire-glaged copper

Jjewelry with a distinctive design”

THE PRODUCT

Handmade jewelry in fire enameled
copper with a distinctive design.

This product is exported to:
Germany, France, the United States,
ltaly, and Spain.

IMPACT

Fair trade has made a huge
contribution in helping me market
and sell our workshop's creations,
reducing the production/sales chain
and offering a space for consumers
to get to know the production
processes and values based on
respect for the work we do and

fair payment.

CORFO¥

Wongbre

FAIR TRADE
OPPORTUNITIES

The fair trade certification has given
me the chance to meet with other
female business owners and has
opened up opportunities to present
our products at national and
international trade fairs, helping our
creations travel beyond the borders
of our country.
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FUNDACION
CHOL CHOL

Maria Susana Ortiz Geoffroy
IG: @fundacioncholchol

FB: Fundacién Chol-Chol

M: info@cholchol.org

F: +56 9 9309 1499

W: wwuw.cholchol.org
Temuco, La Araucania Region
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THE ORGANIZATION

The Chol-Chol Foundation, as a
human development organigation,
was built from a consolidated
history in socioeconomic
empowerment. Today, it is part of
the World Fair Trade Organigation
and works on topics of marketing
and sales, particularly with a
group of 38 textile artisans from 13
communities around the Region of
La Araucania, most from remote
rural sectors.

With a recogniged trajectory

in supporting the fair trade
management of Mapuche fine
artisan and textile works, the Chol-
Chol Foundation has taken over
the work to recover and promote
traditional artisan techniques and
their creators.

“Fair trade is an invitation to

work on generating peace and
development, and we are all called
to participate. In this sense, both
producers and consumers have

the opportunity to support those
working to recover the textile
cultural heritage, while protecting
the environment around them”

THE PRODUCT

The products are made with high
quality sheep wool by the skillful
artisans, who first spin the wool

by hand and then weave it using
traditional looms. The female artisans
from La Araucania work to recover
the long-standing textile tradition
of the Mapuche people, which has
been passed down from generation
to generation. The Mapuche textiles
themselues have a cultural richness
that is important to recognize.

Project funded by Fondart. They do
not currently export their products,
but have in the past exported to
Belgium, the United States, Germany,
and the United Kingdom, and are
planning to resume exports in the
future.

IMPACT

The commitment to fair trade starts
with personal empowerment,

which directly impacts the family’s
quality of Life; it strengthens cultural
transmission to become a part of the
education of newer generations.

CORFO¥

Each member of the family has a role
and responsibility in the production
chain, with a strong female leadership
in this space. Fair trade provides

real opportunities for economic
development and the preservation of
ancestral knowledge, focusing first on
the people and their environment.

COMMUNITIES
IN COLLABORATION

The foundation works with
indigenous communities and artists
from the Araucania Region. Through
its collaborative work, it has been
able to promote and value their
textile inheritance.

FAIR TRADE
OPPORTUNITIES

The advantages have to do with
reaching customers with greater
social awareness and who respect
and value the legacy found in each
piece crafted by the men and women
we work with. On the other hand, this
certification opens up new markets
for us, not only helping us sell more,
but also positioning our national arts
and crafts in other countries.

FUNDACION
CHOL CHOL
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Rosa Maria Tapia Beas

& Maria Rosa Beas Tapia

IG: @beasytapia

FB: Beas y Tapia Ltda

M: beasytapia@beasytapia.cl
W: wwuw.beasytapia.cl

F: +56 2 2634 6869

Santiago, Metropolitan Region
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THE ENTREPRENEURS

Beas y Tapia is a small family
business dedicated to exporting
Chilean arts and crafts. Its partners,
Rosa Maria Tapia Beas and Maria
Rosa Beas Tapia, work with a group
of 25 artists located across different
regions of Chile.

“Our experience has been positive
because fair trade has led us to meet
numerous and diverse artisans,
as well as fair trade associations
such as the WFTO and Fair Trade
Federation, where we have seen
that it is possible to do business
a different way, based on trust,
respect, and appreciation of

the work done by our country’s
artisans”

THE PRODUCT

The company works with a wide
range of products from the pottery of
Pomaire, fused glass jewelry, pieces
made from copper, bronge, ceramics,
cactus instruments, and rain makers.

Project supported by ProChile. They
export their products to Germany,
England, Holland, Taiwan, Denmark,
France, the United States, and Japan.

‘Beas Yy Te cgn’a

CORFO¥

IMPACT

Fair trade is a way of doing business
centered around people and the
valuation of their work, which is
aimed at creating long-term business
relations of connection and trust for
the purpose of developing healthy
coexistence among the members

of the production chain and their
surroundings.

COMMUNITIES
IN COLLABORATION

The company collaborates with
workshops, many run by families
between the regions of Coquimbo
and La Araucania, with an important
variety of products, techniques, and
materials, offering an interesting
display of national craftmanship.

FAIR TRADE
OPPORTUNITIES

Working from the logic of fair trade
has allowed us to get to know a large
network of artisans, their talents,

and the cultural richness they reflect
through their creations. They have
had the chance to participate and

sell their products in international
exhibitions, like the Environmental
Trade Fair in Germany.

On the other hand, we have been
able to participate in the Biennial
WEFTO Conferences in Milan and Lima,
for a closer look at the potential of
fair trade and the customers who
prefer its products.
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TRABAJANDO POR UN COMERCIO JUSTO

Maria Inés Espinoza

IG: @manosdelbiobio

FB: Manos del Bio Bio

M: contacto@manosdelbiobio.cl
F: +56 9 8802 4508

W: www.manosdelbiobio.cl
Concepcion, Biobio Region
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THE ENTREPRENEUR

Hands of Bio Bio Ateliers brings
together artisans and small-scale
producers of a wide range of
products and techniques, including
contemporary and Mapuche
metal works, leather goods, Loom
weaving, needle Rnitting, soap
making, wood works, decorative
loom weaving, sewing, cactus
farming, and papier-mdaché.

It was founded 12 years ago after
participating in a training session
offered by the Trabajo para un
Hermano (TPH) Foundation, and
Later opened up a large handicrafts
store in downtown Concepcion.

With support from the city
gouvernment, the group would
Later form the “Hands of Bio Bio
Ateliers” organigation, which would
then embark upon its own path of
consistency and self-management
that has allowed it to pursue

new objectives, develop projects,
manages points of sale, and help
train others in craftmanship and
management.

“Working under the principles of
fair trade gives our associative
experience an ethical framework.
It has guided us over the years in
the decisions we have made, in the
good times and difficult times our
organigation has faced. We believe,
to some degree, that this has been
part of the glue that has kept such
an important nucleus of partners
together over the years”

&l Diobio

TRABAJANDO POR UN COMERCIO JUSTO

THE PRODUCT

We manufacture products that
prioritige the use of natural raw
materials with low environmental
impact, as well as distinctive motifs
of local and national cultural

identity, valuing ancestral technigues.

IMPACT

We aim to ensure that our production
processes are environmentally
friendly, that they promote gender
equality, economic independence,
and the empowerment of our
members, to achieve a better price
and quality, and a fair wage for
producers. We have received funding
from FONDART and FNDR, in diverse
projects formulated by the members
themselues. At the moment, we have
no plans to export.

CORFO¥

fCOMMUNITIES
IN COLLABORATION

We work with a network of local
producers and artisans, who

have formed and consolidated an
organigation over the years based on
trust, perseverance, and the conviction
of collaboration as its driving force.

FAIR TRADE
OPPORTUNITIES

The certification helped expand our
vision and experiences in the world
of fair trade and has added value to
our store, considering the symbolic
value that the certification is starting
to mean among the public. Today,
we are focused on sustaining and
developing the store for our partners
and independent producers.
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Natalia lvelisse Vasquez Gomez

IG: @nataliavasquegjoyas

FB: nataliauasquegjoyas

M: vasqueggomegnatalia@gmail.com
F: +56 9 8158 5325

Concepcion, Biobio Region
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THE ENTREPRENEUR

Natalia is a professional artisan
recogniged by the Ministry of
Culture, who defines herself as
persevering, patient, and proactive
in an ongoing creative process. She
gets her inspiration from observing
nature and using natural raw
materials that give life to unique
metal pieces, integrating natural
fibers such as twine and other
materials in her creations. A self-
taught learner in the development
of new techniques and designs, she
shares her experience and talent in
workshops with other artisans.

“The fair trade experience has
given me the chance to be part

of an international network, with
the beautiful opportunity to meet
many people with the same noble
and constructive purpose, together
with many who have put their
creativity to work to get ahead in
Llife”

THE PRODUCT

Jewelry that brings together noble
metals like copper and silver with
natural materials like plant fibers,
pumpkin, horse hair, and others.
Earrings, rings, necklaces, pendants,
and other useful objects made from
plant fiber and/or pumpkin, such

as plates, bowls, bread baskets,
mate cups, candle holders, etc.

The company was formalized and
launched with Seed Capital funding.

IMPACT

Fair trade proposes a look at
protecting dignified work, without
discrimination based on gender, age,

CORFO¥

and other reasons. It contributes to
the care for and appreciation of the
environment, inspiring the reuse of
waste, with high-quality and long-
lasting products. Doing business has
become a space for collaboration,
through associative marketing and
sales, where you can exchange
knowledge with others in a process
that flows naturally and makes
everyone feel like they are part of
something bigger.

COMMUNITIES
IN COLLABORATION

The associative work that has
developed has come about primarily
through joint sales with artisan
groups, like the pottery workers from
Quinchamali and other small-scale
producers from Concepcién and the
surrounding areas. This experience
has demonstrated the power of
coming together to reach greater
heights.

FAIR TRADE
OPPORTUNITIES

Fair trade has helped my business
forge ties with other spaces that
market and value both my products
and those of other artisans.

It has also made it possible to connect
with other fair trade organizations,
and allowed me to become part

of a community of both producers
and consumers who participate in
trade fairs and expos of products and
workshops that work from the same
approach.
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LIDERES EN CALIDAD

Yolanda Leal

FB: LONCOFRUT

M: contacto@loncofrut.cl

W: www.loncofrut.cl

F: +56 9 84717378

Loncoche, La Araucania Region
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THE ENTREPRENEUR

Yolanda Leal, a woman highly
committed to her cooperative
and with broad experience in the

raspberry industry, has the qualities

of an empowered, participatory,
and optimistic woman, with the

conviction that association can help

carry out great purpose.

“Fair trade has given us the
possibility of raising awareness

of the work and effort made by
farmers who put in hard labor to
obtain the best quality products, so
that we can reach more scrupulous
consumers at better prices, but who
also value the way we do business
within the production chain”

THE PRODUCT

The raspberries produced by the
Loncofrut cooperative belong to a
specific variety, known as Meeker,
which is only grown in certain
regions of the country. It is certified
in fair trade, which means that it
meets the farming management
sustainability requirements, aimed
at cleaner production and low
enuironmental impact.

This product is exported to
Switzerland.

IMPACT

The principles of fair trade have
helped us construct a perspective
based on respect for the work and
perseverance of producers, which
dares to develop a collective work
space in constant evolution, that
highlights the development of
business based on conditions of
fair treatment and the protection of
people and the environment.

COMMUNITIES
IN COLLABORATION

The Loncofrut cooperative is an
organigation that currently has 53
partners, all raspberry producers
from the towns of Loncoche and
Gorbea. They have formed a
network based on dedication and
solidarity, which has helped their
raspberries reach other markets,
such as Switgerland.

CORFO¥

lonco frul:.

LIDERES EN CALIDAD

FAIR TRADE
OPPORTUNITIES

Working under the fair trade
certification has been an intensive
learning process that has enabled
us to access markets with higher
standards and which place value
upon the production, social,
commercial, and environmental
conditions in which we work. That
has helped us obtain a better price
per Rilogram of fruit, and we have
received the Fairtrade premium as a
return on the high standard of quality
of the fruit we sell.
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Paulina Fresia Pacheco Maldonado
IG: @jabonesfresias

FB: Fresiasjabones

M: contactofresias@gmail.com

F: +56 9 6218 8472

W: wwuw.jabonesfresias.com

Penco, Biobio Region
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THE ENTREPRENEUR

Paulina is a 53-year-old
entrepreneur and business
administrator by profession,
dedicated for the past two decades
to natural cosmetics, specifically
handmade soaps. Passionate about
soap making and skincare, she has
researched the techniques, history,
and benefits of different natural
ingredients through her trips to
Europe and Africa. Her personality
is shaped by her leadership skills,
persistence, and methodical

work style. She has participated

in Manos del Bio Bio from the
beginning, strengthening the
management of her own business
with its networks of support.

“For women, entrepreneurship poses
a great challenge, considering the
multiple roles that we perform.
That's why supporting each

other is fundamental. Fair trade
promotes spaces of solidarity

and collaborative work, with
mutual respect and respect for our
environment, in order to contribute
to the development of a better
society”
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THE PRODUCT

Natural soaps made from vegetable
oils through a handcrafted process
that takes aduantage of local
ingredients. They also develop other
natural cosmetic products, such

as mud masks, lotions, massage
products, and oils, among others. All
of these products are based upon the
fruits of the land, recovering ancestral
recipes, and avoiding artificial
ingredients.

The business has been funded by
SERCOTEC Seed Capital in 2012 and
PEL by Corfo.

IMPACT

Fair trade is expressed in the respectful
treatment of those working in

the processes, in the sustainable
cultivation of vendors, participation in
local organigations, the recovery and
protection of cultural heritage and

the environment, transparency, and
the pursuit of a fair price for all those
involued.

CORFO¥

COMMUNITIES
IN COLLABORATION

This business is part of the Manos
del Bio Bfo network, an organization
of small-scale producers who have
been working under the principles of
fair trade for some time now. It is also
now associated with Hechoenconce,
a community of producers from
Concepcién who have developed

an interesting space for associative
marketing and sales.

FAIR TRADE
OPPORTUNITIES

Fair trade has been fundamental to
my business, inspiring the way we do
work and manage the business both
internally and externally. We have
been able to sustainably connect our
interests to vendors and customers
and had the chance to network

with companies driven by the same
principles.

Fresias gt

Cuida tu piel
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Laura Rosenblitt

IG: @Laurarosadiseno

FB: LauraRosa Tienda

M: lr@laurarosa.com

F: +56 9 8445 3835

W: wwuw.laurarosa.com
Providencia, Metropolitan Region
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THE ENTREPRENEUR

Laura Rosenblitt is a clothing

and textile designer. Her work is
focused on the design of modern
and upbeat accessories for today’s
contemporary woman.

“l've learned about the concept of
fair trade through seminars and
trainings, and I've been able to
understand that many of these
principles are often implicit in the
work already done by a lot of
women without realiging it. Doing
business from an ethical standpoint
places the human being at the

center and seeks equality and
protection for the environment. It's
more natural than you would think”

THE PRODUCT

The entrepreneur’s products are
different accessories, the latest of
these being a cotton backpack with
a cheerful botanical motif pattern, as
well as brightly colored accessories,
all 100% made in Chile.

IMPACT

Fair trade is alive in this micro-
company, and all of those working in
the business participate as partners.
Social, economic, and environmental
sustainability is at its core.

Its mission is to dignify their work and
respect the environment by reusing
the waste generated.

CORFO¥

LauraRosa Disefio

IN COLLABORATION

The company has a small team,
two people in charge of design
and sales management, and one
person responsible for making the
accessories.

FAIR TRADE
OPPORTUNITIES

Fair trade has inspired the work
we do and allowed us to connect
with and form part of a production
network interested in much more
than selling products.

Respect, care, sustainability, and
equality are just some of the values
we increasingly share with our
suppliers and customers.
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ORFEBRERIA MAPUCHE
CONTEMPORANEA

Sandra Huenuman Le6n

IG: @huenuman.orfebreria

FB: Huenuman

M: contacto@huenumanorfebreria.cl
F: +56 9 7912 1071

W: www.huenumanorfebreria.cl
Maipu, Metropolitan Region
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THE ENTREPRENEUR

Sandra del Carmen Huenumdn

Ledn is a Mapuche women, born

and raised in Santiago. Her curiosity
brought her to connect emotionally
with her culture, and 8 years ago she
Left her office job in public relations
to embark upon new aduventures.

In her search, she found Mapuche
cultural metal works.

“My goal has always been for the
products to have value that goes
beyond the purely economic aspect
and, in that sense, my message is
for those who can, to identify the
unique value of their product, and if
it is tied to fair trade, to demonstrate,
cultivate, and share this quality”

THE PRODUCT

Wearable jewelry products, such as
earrings, rings, pendants, pins, all
handmade from siluer, copper or
alpaca, inspired by the traditional
designs of the Mapuche culture. This
project has been funded by the “Yo
emprendo” project by Fosis, the Corfo
“Nodo Diseno, Mujer y mercado,”

in coordination with the Ministry

of Women and Gender Equality,
“Nodo Mujeres On” and “Mujeres On
Exporta,” by Corfo in coordination
with ProChile and Glocart,
“Prospeccion comercial a NY” with
ProChile, and “Prospeccion a México”
with the support of ProChile and
Conadi.

Her products hauve reached the USA,
Croatia, Germany, Portugal, China,
Spain, with sustained and formalized
future demand.

IMPACT

Fair trade practices are of vital
importance to the production

chain and establish guidelines of
cooperation, fair wages, decent Work,
no to child labor, and other highly
important and relevant practices to
deliver a valuable product that goes
beyond its material worth. These
aspects are often not so euvident for
buyers, but once they become aware
of them, they are the first to value
and demand them.
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HUENUMAN

ORFEBRERIA MAPUCHE
CONTEMPORANEA

FAIR TRADE
OPPORTUNITIES

Even when a company is not certified,
I haue been able to experience fair
trade networking and collaboration,
incorporating and identifying
practices. I have also been able to
participate in projects funded by
Corfo and ProChile, through Glocart
and the Chilean Association for Fair
Trade, which I have worked closely
with and helped me exhibit my
projects in NY and national trade
fairs.
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Fabiola Espinoza Silva

IG: @flor_arte_orfebreria

FB: Flor Arte & Orfebreria

M: fabiola.flor.orfebreria@gmail.com
F: +56 9 9188 6685

Padre Hurtado, Metropolitanan Region




THE ENTREPRENEUR

Fabiola holds an Associate’s Degree

in Foreign Trade and Metal Working.
She created the brand Flor Arte &
Orfebreria, which holds a special
meaning for her as it was named after
her mother. She has participated in
metal works design, improvement
and innovation programs, which have
inspired her to develop new thematic
Lines of contemporary and innouative
Jjewelry, which often include ideas
contributed by the customers
themselues, giving each of her pieces
a personal touch. Passionate about
an art that requires a lot of love, hard
work, and sensitivity, this business

has given her the possibility of gifting
beauty. The Project has been funded
by FOSIS.

“In business, like in many other

areas of life, having guidelines and
examples to follow is extremely
valuable, because it not only teaches
us and guides our actions, but it also
gives us a good dose of inspiration. |
share the idea that working on things
that you enjoy and are passionate
about helps everything flow more
naturally”

THE PRODUCT

Her work includes metal work pieces,
primarily jewelry such as earrings,
rings, necklaces, and pendants, in
different lines developed and inspired
by indigenous communities: Selknam
figures, ethnic or indigenous designs
from the Patagonia, a new style that
differentiates us from the rest, in our
search to recouver and promote the
culture and symbology of the Chilean
indigenous people.

IMPACT

Fair or equal trade looks to improuve
the labor, economic, and social
conditions of producers, helping them
better network with other vendors,
producers and customers, while
ensuring principles of respect among
people and towards the environment
within the production processes of
each business. This is the type of
relationship that helps build a better
world now and for the future.

CORFO¥

ORFEBRE

FAIR TRADE
OPPORTUNITIES

Fair trade has made a number of
contributions to our business, helping
us form part of a community of
producers who share experiences,
participate in trainings, trade fairs,
and connecting with new customers,
who value our products and the
system in which they are produced.
One of the key actors for me has
been Glocart, which has been a huge
support in connecting learning and
opportunities.
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Cecilia Jeannette

Huenchunir Huenchunao

IG: @huenchunirarte

M: artesaniahuenchunir@gmail.com
W: www.manosdelbiobio.cl

F: +56 9 7991 3839

Tirda, Biobio Region
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THE ENTREPRENEUR

Cecilia remembers helping her
grandmother, Agustina, with her
textile work, and creating her first
Rnitting piece at just 12 years old.
She has continued to cultivate her
grandmother’s legacy ouver the
years, making different products
on her Mapuche loom, from page
separators to bed throws.

She has been practicing this art for
over 30 years, with consistency
and dedication, every day allowing
her to specializge in and dominate
techniques that are nearly extinct,
including trariwe lauvkenche.

On the other hand, around 15 years
ago she added metal works in silver
and copper slag to her repertoire,
motivated by the chance of making
her own jewelry to go with her
Mapuche attire. The project has
been funded with SERCOTEC Seed
Capital.

“Working in the marketing and
sales process from a lens of fair
trade makes it possible to teach
and transmit to customers what

it means to do business this way,
promoting an appreciation of the
production process behind each
piece, and the cultural value of the
ancestral techniques we use”

THE PRODUCT

100% handmade products, using
tools made by the artisan and raw
materials found in nature for her
textiles. In the case of the Mapuche
silver work, she uses some tools
she has acquired and others she
has made, to work with the silver
and give life to traditional Mapuche
Jewelry.
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ORFEBRERIA ¥ TEXTILERIA MAPUCHE

CORFO¥

COMMUNITIES
IN COLLABORATION

Working in conjunction with other
women from her community to

spin the fibers, this creates a space
for sharing and mutual support,
which also provides the necessary
raw materials for the next phase she
continues individually on her loom.
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Cordillerana

Elisa Sancheg Larrain

I1G: @cordillerana

FB: CordilleranaCL

M: contacto@cordillerana.cl
ONG DE BUENA FE, EXWFTO W: wwuw.cordillerana.cl
Member of the Chilean Fair Trade Association F: +56 9 9731 0468

Lo Barnechea, Metropolitan Region

-




THE ENTREPRENEUR

Cordillerana is a social project by
the Buena Fe Foundation (founded
by Maria de la Lug Larrain in 1998),
now deuveloped and operated
through a team led by Elisa Sdnchez.
Cordillerana supports hundreds

of women in their manual trades,
incorporating them within a circular
economy network, promoting and
raising awareness of the traditional
trades of Chile.

With a special preference for items
made from earnest production ouer
mass production, handmade over
machine-made, distinct over identical,
it prioritizes unique, handmade objects
with designs applied to contemporary
Life.

“Working under the standards of

fair trade has made for an enriching
experience, especially because you
learn to do things well and where all
members of the production chain are
satisfied. It's not as difficult as you
would think, it is possible”

THE PRODUCT

Cordillerana sells arts and crafts
made by women from various
regions of Chile. Different techniques
and materials give continuity to a
large part of the Chilean cultural
heritage represented in the different
hand-crafted pieces. Basket weaving,
Rnitting, metal works, textile, ceramics,
wood engraving, and many more, are
the techniques that give life to diverse
objects for daily use, decoration,
clothing, accessories, etc.

IMPACT

The actions of Cordillerana are
gouerned by their concern for
performing ethical transactions
where the main focus of attention

is the artisan and her story. They

are concerned with optimizging the
processes to obtain raw materials to
ensure that these are environmentally
friendly, and coordinating and
regulating its production processes so
that they are fair and free from abuses
of any type. They support producers
in the calculation of costs so that they
can set real prices based on the work
and materials behind the products, to
then sell them transparently and non-
profit as a service to many women
who do not hauve their own sales
channels.

Today they work with a network

of over 60 artisans, and 37 of these
are associated with family and
community workshops. Therefore,
around 180 people participate in

the production and sales process,
representing communities from the
north to the south of Chile, most from
rural sectors and always female-led
businesses.

CORFO¥

cordillerana

COMMUNITIES
IN COLLABORATION

The Cordillerana network brings
together communities from all
around Chile, representing the
indigenous Aymara, Quechua and
Mapuche, among others.

FAIR TRADE
OPPORTUNITIES

Belonging to the fair trade association
has been a huge support thanks to
the networks we have been able to
form, the experience, the learning
opportunities, and the chance to
participate in an ecosystem of
creative women who contribute their
talents and diversity to preserving
the indigenous wisdom expressed in
beautiful handmade products

and pieces.
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TREZ

orfebreria | diseno

Maria Inés Espinoga

& Patricia Herrera Sepulveda
IG: @trez_orfebreria

FB: Trez Orfebreria

M: trezorfe@gmail.com

W: www.manosdelbiobio.cl
F: +56 9 8157 9508
Talcahuano, Biobio Region
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THE ENTREPRENEUR

Taller Treg Orfebreria y Diseno is
composed by Maria Inés Espinoza
and Patricia Herrera Sepulueda,
who have been tied to the world
of craftmanship through their
metal works for over 20 years.
Both women have participated

in different artisan and producer
organizgations, working to support
the arts and crafts sector, which
has kept them creatively active,
developing new product lines
that reflect their reflections and

obseruations of their surroundings.

“The experience has been
enriching both on the personal
and professional front. Awareness
that our production process

can contribute to a more just

and supportive economy, while
protecting the environment,
changes how we look at things,
and allows us to understand that
collaboration and association are
true paths in our production and
sales process”

THE PRODUCT

Contemporary handmade metal
works, uniquely designed and
ethnically inspired. They use noble
materials such as silver, copper,
natural stones, and wood, which
through the design process and

application of traditional techniques,

give birth to different decorative
pieces such as brooches, necklaces,
earrings, rings, and Mapuche tupus,
used to fasten ponchos.

IMPACT

The impact of these principles starts
with the selection of raw materials,
preferring recycled materials.
Meanuwhile, the cleaning process
uses organic salts that generate less
residue over more aggressive acids.
Their designs are original and their
own, and each item is the result of
handmade techniques, which adds
value to the final product.

CORFO¥

FAIR TRADE
OPPORTUNITIES

Taller Treg is not currently certified,
but our experience with the fair
trade logic has gained us recognition
among consumers who prefer and
look to buy from companies that
promote these principles. As part
of a network working in this areq,
we hauve been able to connect with
other businesses and advance in the
integration of sales and marketing
strategies and education on
responsible consumerism.

TREZ

orfebreria | disefo
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® ¥ Pueblos del Sur:
Chilean Handicrafts "

Lorena Vergara Gallardo

IG: @pueblosdelsu_fairtrade

FB: comercio justo pueblosdelsur

M: pueblosdelsur.chile@gmail.com

W: https://artesaniachilena.wixsite.com/
fair-trade-chile

F: +56 2 2343 9864

Prouvidencia, Metropolitan Region
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THE ENTREPRENEUR

LLorena is a design professional with
over 30 years of experience Llinked to
international fair trade.

She leads the Sales and Marketing
Department of Pueblos del Sur
Fair Trade Chile, an organization
dedicated to exporting handicrafts
and food products. For the past

3 years, she has been the WFTO
President for Latin America.

“Fair commerce offers small-

scale producers opportunities for
development, as it establishes

the payment of a fair price that is
consistent with production costs and
the work that goes into each piece.

It also maintains the transparency
and traceability of the product chain.
Fair trade helps deuelop the sale

of products while respecting the
environment and protecting human
rights, especially for women and
children. The success of this approach
shows that, as a society, we can do
business and contribute to a better
coexistence. Each purchase of a fair
trade product is an act of solidarity”

THE PRODUCT

Pueblos del Sur sells jewelry made
from different materials, ceramic
pieces, glass art work, indigenous
musical instruments, rain makers,
gourmet products, etc. The raw
materials used are for the most part
natural and native to Chile.

Their products have been exported to
Belgium, Austria, Italy, and Swede.

IMPACT

Fair trade promotes long-term
relations, generating c